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Words are included in this Dictionary on the basis of their 
usage. Words that are known to have current trademark reg- 
istrations are shown with an initial capital and are also iden- 
tified as trademarks. No investigation has been made ot 
common-law trademark rights in any word because such in- 
vestigation is impracticable. The inclusion of any word m th s 
Dictionary is not, however, an expression of the Publisher s 
opinion as to whether or not it is subjea to proprietary ri^ts. 
Indeed, no definition in this Diaionary is to be regarded as 
affecting the validity of any trademark. 

American Heritage and the eagle logo are registered trade- 
marks of Forbes Inc. Their use is pursuant to a hcense agree- 
ment with Forbes Inc. 

Copyright © 1993 by Houghton Mifflin Company. 
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No part of this work may be reproduced or transmitted in any 
form or by any means, electronic or mechanical, mcluding 
photocopying and recording, or by any information storage or 
retrieval system without the prior written permission ot 
Houghton Mifflin Company unless such copying is expresslv 
permitted by federal copyright law. Address ^^^^ 
erence Permissions, Houghton Mifflm Company, 222 Berkeley 
Street, Boston MA 02116. 
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